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We leverage the awesome powers of science and 
encourage you to embark on your own path to discovery

OUR MISSION
To inspire generations to 
discover the wonders of 

science.

OUR VISION
A world where every child 

is empowered to be curious
and explore endlessly.
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DEAR DISCOVERY WORLD COMMUNITY,  
This past year was defined not only by what we accomplished, but by how we accomplished it: together.

Highlighting the strength of each other and our community is what Discovery World has always been 
about. Your willingness to show up, give generously, and believe in what’s possible has remained a steady 
force driving our mission forward.

Because of your partnership, Discovery World expanded its reach and deepened its impact. Each success 
story this year is a direct reflection of your trust and engagement. Across our on-site and outreach 
educational programs, we served students, schools, and families with intention; responding quickly and 
thoughtfully to the evolving needs of hands-on science learning.

Here on Milwaukee’s lakefront, we invested in facility improvements and exhibit updates to elevate 
our guest experience and ensure we are good stewards of our building. In our Aquarium, the Caribbean 
Tank received not only needed improvements, but a brand new 6-foot-wide viewing dome to deepen 
engagement through an immersive experience. These efforts were not about short-term gains. They are 
about building a stronger STEM learning foundation for the future.

We also embraced innovation through enhanced service models, data analytics, and improved operational 
systems. We challenged ourselves to work smarter and more collaboratively. These advances have helped 
us respond with greater agility and accountability, ensuring that every dollar entrusted to us is used 
effectively and responsibly.

None of this would be possible without the extraordinary people who bring our mission to life each day. I 
am deeply grateful to our dedicated staff, whose expertise and heart define our work; to our volunteers, 
who give their time and talents so generously; and to our Board of Directors, whose leadership and 
governance continue to guide us forward with clarity and purpose.

To our donors and funding partners: your generosity is not just financial. It is an investment in people, in 
potential, and in lasting change. Your belief in our mission enables us to take bold steps, sustain essential 
programs, and envision a Discovery World future for generations to come.

To our guests, thank you for choosing Discovery World as a place to explore and spark curiosity, build 
STEM understanding, and share meaningful experiences with your family. 

Each one of us is an essential part of this work. Thank you for believing in Discovery World, and for helping 
us build a stronger science learning community for all.  

With gratitude and excitement, 

John Emmerich
President and CEO
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YEAR AT A GLANCE
JANUARY 

Gross Out Day: The Science behind all 
things icky, sticky, gooey & wiggly. 

MARCH 
Girls in STEM: An incredible day on hands-

on STEM fun with inspiring female role 
models and 20+ exhibitors in these fields! 

MAY 
Curiosity & Conversation: Discovery World 

President & CEO John Emmerich, alongside Board 
Co-Chair Lori Richards and partners at Gilbane, led 

a dynamic conversation exploring past milestones 
and future possibilities. 

FEBRUARY 
Brookfield Academy & Xylem took a deep 
dive into water science with a hands-on 
experience testing water samples, some from 
our own aquarium. 

APRIL 
We’re so proud to celebrate this well-deserved honor 
and grateful for the dedication and leadership Board 
Director, Heather Hipke, brings to Discovery World. 
Her commitment to our mission makes a lasting 
impact every single day. 

JUNE 
Summer Camp season kicked off with 11 weeks of full-
day discovery welcoming 1,595 curious campers for 
hands-on adventures, creative exploration, and one 
unforgettable summer of science. 
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YEAR AT A GLANCE
JULY 

We welcomed the U.S. Navy for a week of 
connection with our summer campers. Linking 

projects to real-world careers and life on the water. 

SEPTEMBER
On behalf of Discovery World, we want to extend 
our heartfelt thanks to everyone who joined us or 

supported this year’s Explore Gala. Your generosity 
and enthusiasm help inspire future generations to 

explore the wonders of science. 

NOVEMBER 
 Discovery World hosted Maker Faire’s FREE 

annual event celebrating engineers, artists, 
scientists, and crafty creators sharing their 
projects, passions, and playful discoveries. 

AUGUST 
Wheels & Water rolled into Discovery World as 
a FREE outdoor celebration bringing together 
the people, vehicles, and vital systems that keep 
Milwaukee moving and thriving. 

OCTOBER 
Because of your incredible support, students from 
across the Greater Milwaukee area experienced an 
unforgettable day of exploration, hands-on learning, 
and inspiration! Tech & Trades Day connects students 
with real-world opportunities using interactive demos, 
hands-on workshops with professionals, and more.

DECEMBER 
Is it magic... or science? Magic Mirror made its debut. 
This interactive exhibit unpacks the science of optical 
illusions, from the brain’s visual processing to the 
fascinating ways perception can be challenged and 
transformed.
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In 2025, Discovery World expanded its visibility through high-
impact collaborations, media partnerships, and signature 
programs that reached broad audiences.

National recognition, including being named among USA Today’s 
Top Ten Science Museums, elevated Discovery World’s profile, 
while programs like Weather Day and Children’s Fest drove 
strong engagement and awareness.  

Together, these efforts strengthened Discovery World’s 
reputation as a leading destination for fun, hands-on science 
learning and increased awareness across the region and beyond.

STRATEGIC PRIORITY 1:

Visibility
Establish Discovery World as your place for fun science learning 

Discovery World was proud to receive a Joint Event 
Marketing (JEM) Grant from Travel Wisconsin, which 
supported expanded promotion of Turtle Fest. Through 
this partnership, we were able to reach new day-trip and 
overnight audiences across Wisconsin and strengthen 
awareness in the Chicagoland market. 

This campaign helped introduce Discovery World to new 
guests, broaden our regional impact, and bring even more 
families to experience our mission in action.

Website Statistics

We increased new website users in 
2025 by 60% compared to 2024 
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2024

2025

1.6 Million Views

2.5 Million Views

Social Media Reach

We increased social media reach in 2025 by 113% compared to 2024 
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Facebook:
753,358

Instagram:
696,066

TikTok:
351,177

Facebook:
2,801,558

Instagram:
526,495

TikTok:
505,644

2024
Overall:

1,800,601

2025
Overall:

3,833,697
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STRATEGIC PRIORITY 2:

Educational Reach & Influence
Serve as a primary support system for science education in Wisconsin 

Outreach
Discovery World’s commitment to education extends far beyond our walls. 
Through our educational outreach programs, we bring hands-on science 
experiences directly into schools and community spaces, reaching students who 
may not otherwise have access to these opportunities. 

In 2025, our Education Outreach team connected with 32,911 participants 
through mobile STEM programs. These programs give students the chance to 
experience science in a hands-on way while transforming abstract classroom 
concepts into something they can see, touch, and experiment with.  

Onsite 

Over 13,000 square feet of classroom space across 10 rooms allowed 13,974 
students  "Aha!" Moments with our educators in 2025. Our group visits 
and BOOKED PROGRAMMING experiences offer opportunities you won't 
find in the classroom. We offer Hands-on, STEM-based labs for 30-, 60-, or 
90-minute sessions. This year we provided 685 sessions! 

For over a decade, Discovery World has offered partner programming, 
which has allowed us to expand our impact while allowing learners access to 
specialized STEM learning experiences, increasing access to communities 
historically underserved. 

Single visit from community partner schools 
•	 MPS Learning Journeys and SHARP 

44,056 students visits 

Multiple visits from corporate partner 
schools 
•	 Johnson Controls 406 student visits 
•	 Rockwell 472 student visits

Summer Camp

11 weeks of week-long camps 

102 camp sessions 

1,595 campers 

145 scholarships 

54 different topics, 4 grade bands 
offered for kiddos entering 1st grade 
through 9th grade 

Over 30 hours of instruction for 
each participant

EVENTS: 120 SESSIONS : 199 INTERACTIONS : 32,911

Grant Funded Admission:
 9,810 

Grant Funded Onsite 
Programming:
 2,319 
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Mermaid Echo and Milwaukee Riverkeeper collaborated 
for a special performance at Discovery World, creating 
a memorable experience that combined environmental 
education with a sense of fun and wonder. The partnership 
provided families the chance to engage with water 
conservation themes in a way that felt both magical and 
meaningful, highlighting Discovery World’s unique ability to 
blend science learning with unforgettable experiences.  

From Member Appreciation Night to Halloween Members 
Night, Discovery World continues to create unforgettable 
moments just for members throughout the year. These 
events give families the chance to experience the museum 
in a different way, after hours and alongside other members, 
while building traditions that bring them back year after 
year. It is one of the many ways Discovery World becomes 
more than a museum. For our members, it is a place on 
Milwaukee’s lakefront where kids grow up, families connect, 
and members truly feel at home.

The Reiman Aquarium enhances Discovery World’s public 
experience by creating meaningful, hands-on opportunities 
for learners of all ages. In 2025, the team supported 18 
unique outreach and engagement experiences, extending 
their impact beyond the exhibit floor. 

These efforts ranged from first grade field trips to high 
school job shadows, aquarium internships, and career fair 
connections that introduced students to STEAM pathways. 
Guests also engaged through exclusive behind-the-scenes 
tours and the dive program, offering unique perspectives 
on animal care and aquarium operations. Together, these 
experiences strengthen access, deepen engagement, and 
connect more people to science.

STRATEGIC PRIORITY 3:

Guest Experience
Elevate guest experience with relevant exhibits and engaging events
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As Wisconsin’s workforce continues to evolve, Discovery 
World’s Tech & Trades event helps students see the many 
career paths available to them after graduation. By bringing 
together local employers, technical colleges, and industry 
partners, students get the chance to explore careers they may 
not have previously considered and hear firsthand how people 
got their start. 

What makes the event memorable are the simple but 
important interactions like students trying hands-on activities, 
asking questions about what a typical workday looks like, 
and making connections with professionals from across our 
region. Tech & Trades reflects Discovery World’s ongoing 
commitment to helping young people better understand their 
options and feel more confident about what comes next. 
•	  230 students attended
•	  5 schools 
•	  11 partnering orgs sponsored our event and 

       4 additional volunteer groups 

Discovery World partnered with Waukesha County Technical 
College’s Automation Systems Technology program to host a 
Robotics Showcase featuring student capstone projects. 
The event gave graduating students the opportunity 
to present their work to industry professionals and the 
community, gaining real-world experience while building 
connections in the field.  

Our biggest off-site outreach event of the year is: WE 
Energies Park at the Wisconsin State Fair! We engage 
children and families in fun, hands-on learning about 
pollination & solar energy, with an exciting scavenger 
hunt and Solar Power Pollinators project. Volunteers will 
receive a ticket to the fair and a parking pass for the day.  

In 2025, we interacted with over 11,000 guests!  This 
event is a great way to see our outreach team connects 
directly with the community we serve. It’s a firsthand 
opportunity to better understand how Discovery World 
inspires curiosity and learning outside of our walls. It’s 
meaningful, impactful, and fun! 

STRATEGIC PRIORITY 4:

Broaden Participation
Broaden participation to make science accessible to all
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Discovery World welcomed new visitors through 
the Curious George™: Let’s Get Curious! traveling 
exhibit, introducing early learners and their families 
to the museum through a character they already 
know and love. The nationally recognized brand 
created a natural entry point for younger audiences, 
helping Discovery World connect with families 
visiting for the first time. 

The exhibit gave children the chance to learn 
through play, with activities focused on curiosity, 
problem solving, and early STEM skills. At the 
same time, the partnership helped expand 
Discovery World’s visibility among young families 
and reinforced our role as a place where even the 
youngest learners can begin their science journey. 
By pairing a trusted children’s brand with Discovery 
World’s hands-on learning approach, the exhibit 
helped create new connections with families at an 
important stage in their learning lives.  

STRATEGIC PRIORITY 5:

Early Science Learners
Expand our audience to include early learners 



10Discovery World Annual Report 2025

2025 IN NUMBERS
Discovery World has built a strong community presence without any current federal funding and is poised to scale 
with future support. Discovery World is proud to operate as a debt-free organization, ensuring financial stability 
and long-term sustainability.

Thank you to everyone who helped us 
provide all of the “Aha!” moments through 
their generous in-kind donations. 

Earned Revenue
$5,974,000 

Contributed Revenue
$3,157,000 

Total Revenue
$9,104,000 

*Excludes restricted gift of $6.25M from The Cudahy 
Foundation. This included $5M to establish an endowment, 
and $1.25M to support capital infrastructure. 

General
Admission

200,989

Group
Admission
54,720

Active 
Memberships

9,488

30,346

Total Guest
Attendance
287,650

1,59 5

Attendance

Private events play a vital role in supporting 
Discovery World’s mission to inspire generations to 
discover the wonders of science. From corporate 
gatherings to celebrations on the lakefront, 
these experiences generate meaningful revenue 
while bringing new audiences through our doors. 
Recognized as a finalist for Best Waterfront Venue 
by Wisconsin Bride and powered by our nearly 20-
year partnership with Bartolotta Catering & Events, 
our event program continues to blend world-class 
experiences with lasting community impact.
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LOOKING AHEAD

Traveling Exhibits 
Discovery World is sharpening its focus on traveling 
exhibits to drive summer attendance and keep the 
experience fresh. In 2025, Let’s Get Curious George 
attracted new audiences and energized a key peak season. 
We see similar opportunity with Mobilab in 2026. Looking 
ahead, we plan to introduce a new traveling exhibit each 
summer to create urgency, encourage repeat visits, and 
ensure families find something new every time they walk 
through our doors.

Mind Body Me 
Discovery World is excited to bring Mind Body Me to the 
forefront as we continue shaping the next generation of 
exhibit experiences. This new health-focused concept 
will connect science to everyday life, helping guests 
better understand how their bodies work and how choices 
shape their health. Through interactive and relatable 
experiences, the exhibit will explore physical, mental, and 
social well-being in a way only Discovery World can. With 
a strong emphasis on access and relevance, Mind Body Me 
will spark curiosity, build confidence, and support lifelong 
healthy habits. 

Life of Water 
Water connects all of us. With the opening of Life of 
Water later this year, Discovery World will invite guests 
to see themselves as part of that story. The exhibit brings 
to life the movement, impact, and importance of water 
through immersive, hands-on experiences rooted in the 
Great Lakes. It is a powerful reminder that every person 
has a role to play in shaping the future of our water. 
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We had volunteers or interns/work study students 
work with us in the following departments:

•	 Education
•	 Guest Services
•	 Museum Experiences
•	 Exhibit Maintenance
•	 Aquarium
•	 Marketing
•	 Volunteer Admin
•	 Design
•	 IT/Admin

VOLUNTEER NUMBERS

Volunteers:
247

Shifts:
2,196

Hours:
8,324.43 

12 Divers 
completed

91 dives

12 volunteer Summer Camp Buddies 
in 18 camps for a total of 486 hours 

5 volunteers helped with Curious 
George set up and takedown

(the entirety of our Exhibit 
Maintenance volunteer team)

15,011 recorded 
interactions with guests

in 215 shifts

7 College Interns 
worked in the Aquarium 

and 1 in Design
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BOARD OF DIRECTORS 2025

Sarah Alt 
Phelps Dunbar, LLP 

Adam Bellmer 
Johnson Financial Group 

Chad Cundiff 
New State Aviation Holdings 

Dirk Debbink 
MSI General 
 
Mustafa Emir 
Clark Dietz, Inc
 
Josh Gimbel 
Gimbel, Reilly, Guerin & Brown  

Jack Goller 
Von Briesen & Roper, s.c. 

Karl Gouverneur 
Digicelerate 

Ruth Harper ManpowerGroup 

Sheryl Hopkins 
Badger Meter 

Sherry Husa  
Ret., Centene Corporation 

Brian Kage 
We Energies 

Ward Komorowski 
Ret., Johnson Controls 

Patrick Kressin 
Graef 

Katherine LaMacchia 
Baird   

Mary Jo Layden  

Melissa McCord 
Quarles 

Terence McMahon 
Cushman & Wakefield-Boerke 

Ryan Michalski 
KPMG LLP 

Bruce Milne 
The Milne Family Foundation 

James Mundschau 
Husco 

Tessa Myers 
Rockwell Automation 

Amit Nanavati 
Ernst & Young 

Joel Phillips 
Astronautics Corporation 

Adonica Randall 
Abaxent LLC 

Neil Riegelman 
Associated Bank 

Mitul Rustagi 
Johnson Controls  

Tere Sackerson 
BMO  

Elizabeth Scalf 
US Bank 

Molly Schweiger 
PNC Bank 

Jeff Sippel 
Northwestern Mutual 

Roger Smith 
Ret., A.O. Smith 

Matthew Swentkofske 
Michael Best Strategies, LLC 

Hussien Talb 
Accenture 

Benjamin Wagner 
Habush Habush & Rottier, S.C.

EMERITUS:

Nicole Cook 

Karen Dettmer 

Varun Laroyia 

Kevin Lindsey 

Paul Luber  

Mark Metzendorf  

John W. Miller 

Kathryn Muldoon  

Joe Pfaff 

Jon Simons  

Bruce Keyes
Foley & Lardner LLP

Chair

Lori Richards
Mueller Communications

Co-Vice Chair

Chad Melnick
Kohl’s

Co-Vice Chair 

Heather Hipke
Treasurer 

Kellen Kasper
S.C. Johnson
Secretary 

OFFICERS:

DIRECTORS:
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Tara Ali
Victoria and Gino Alia
Sarah and Jamie Alt
Douglas and Kari Atkinson
Mazio Barian
Karen Bauer
Adam and Rachel Bellmer
Gerald Bettridge
Ken and MaryBeth Bockhorst
Sequoya and Nicole Borgman
Marty and Leslie Brooks
Andrew and Kelly Christman
Nicole and Jack Cook
Katie and Dan Corcoran
Laura and Kyle Crum
Chad and Karen Cundiff
Maggie Daun
Dirk and Teresa Debbink
Thomas and Deborah Degnan
Tina DeGustino
Ryan Derus
Karen Dettmer and Michael Baird
Nicole Driano
Sarah and John Dziedzic
Debra and Jonathan Eder
Jesse and Judd Ehrenfeld
Barry and Jen Elliott
Laura and Mustafa Emir
Krystal and John Emmerich
Vanessa Vogel-Farley and Gregory Farley
Barbara Fuldner
Joshua and Julia Gimbel
Jack and Karen Goller
Jake Gooch
Michael Gordon
Kirk and Lisa Gramoll
Ruth and Simon Harper
Brian and Jeanie Hartnett
Chris and Katie Hermann
Heather and Robert Hipke
Jayne and Matthew Hladio
Sheryl and Grant Hopkins
Hayley and Joe Hughes
Karen Hunt
Kevin and Lisa Hunter
Sherry Husa
Nancy Hyndman
Brian and Jenny Kage
Kellen and Krysten Kasper
Ted and Mary Kellner

INDIVIDUAL GIFTS 
Steven and Julie Kempton
Bruce and Diane Keyes
Denise and Robert Kleinschmidt
David and Rebbeca Knight
Ward and Lynn Komorowski
Jim Krahn
Jennifer and Joe Kresl
Patrick Kressin
John and Susan Krezoski
Chelsea and Karl Krogman
Michael and Sarah Kubly
John and Catherine Kulka
Jennifer and Eric Kunde
Katherine and Mario LaMacchia
Varun Laroyia and Radhika 
Maheshwari
Mary Jo and Donald Layden
Jan and Kevin Lennon
Pieter Lens
Clint and Jennifer Lester
Kevin and Roberta Lindsey
Amber and Sal LoCoco
Paul and Catherine Luber
Ashley Lucas
David Luepke
James and Gina Madlom
Dennis and Donnalyn Maiman
Gerald and Elaine Mainman
Chris Marriage
Eric and Tara Mathison
Francis and Rose Mary Matusinec
Brian and Khris May
Terence and Patricia McMahon
Adam McNeill and Sarah Hendricks
Chad and Kristin Melnick
Ryan and Jamie Michalski
John and Brigid Miller
Bruce and Becky Milne
Lisa and Thor Misko
Blake and Cheryl Moret
TJ Morley and Renee Kubesh
Craig Moses and Crizalida Spice
James and Tina Mundschau
Shawna Muren
Michael and Lee Murphy
Tessa and Chris Myers
Amit and Jeannine Nanavati
Collin Nelson
Daniel and Michelle Nelson Jr
Jim and Dory Oravez

Julian Palacios
Ben and Kristen Pavlik
Adam and Laura Peck
Tom and Jill Perlberg
Joe and Jane Pfaff
Emily and Daniel Pfeiffer
Joel and Katie Phillips
Pedro and Laura Pierri
Adonica and Harvey Randall
Lori and JR Richards
Neil and Erica Riegelman
Jason and Amy Rowell
Adam and Anjali Rupp
Mitul and Rekha Rustagi
Tere and Neil Sackerson
Amanda and Peter Sauer
Elizabeth and David Scalf
Carl and Nancy Schoettel
Amy and Scott Schubert
Gail Schumann and Michael Switzenbaum
Molly and Scott Schweiger
Eric Schwert
Saumil and Aparna Shah
Jon Simons
Jeff and Dara Sippel
Ken and Erika Smith
Josh and Beth Smith
Roger and Judy Smith
Gregory and Carrie Sommersberger
Lindsey St. Arnold Bell
Mary Ellen and Scott Stanek
Paul Sternlieb and William Kung
Matt and Stephanie Stuyvenberg
Brian Szydzik
Matthew Tadisch
Hussien and Lori Talb
Michael and Susan Taylor
JT and Stephanie Taylor
Mick and Kate Trevey
Terry Tuttle and Michael Murphy
Rachel and Dustin Van Dusen
Erin and John Van Rooy
Valerie and Andrew Vidal
Lauren and William Vorac
Benjamin and Rachel Wagner
Nick and Laura Watson
Uriah and Tammie Wolfe
D. Eyton Zelazo and Megan Tiedt

*This list represents donors at our major giving level or above
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CORPORATE & FOUNDATION GIFTS 
A.O. Smith Foundation 

Abaxent

Accenture

Alvin and Marion Birnschein 
Foundation

Anonymous EG Fund

Astronautics Corporation of 
America

Badger Meter

Baird

Bert L. & Patricia S. 
Steigleder Charitable Trust

BMO Harris Bank

Brewers Community 
Foundation

Colton Charitable Fund 
at the Greater Milwaukee 
Foundation

Danni and Shel Gendelman 
Memorial Endowment

Debbink Family Foundation 

Delta Dental

Dennis & Donnalyn Maiman 
Donor Advised Fund of 
the Jewish Community 
Foundation

Evan and Marion Helfaer 
Foundation

FIS Global

Foley & Lardner LLP

Gardner Foundation

Gene & Ruth Posner 
Foundation

Generac Foundation

Gilbane Building Company

HUSCO

Johnson Controls Foundation

Johnson Financial Group

Kamm Family Fund

Kohl’s

Kolaga Family Charitable 
Trust

Komatsu Mining Corp 
Foundation Inc

KPMG LLP

M.R. Metzger Family 
Foundation

MahlerClean

ManpowerGroup

McClone

Meier Family Foundation

Melitta S. and Joan M Pick 
Charitable Trust

MilliporeSigma

Mueller Communications

Northwestern Mutual 
Foundation

Pieper Electric

PNC Bank

PPG Industries Foundation

Quarles & Brady

Ralph Evinrude Foundation

Rockwell Automation

Schoenleber Foundation

Selzer-Ornst Construction

Southwest Airlines

Stella H. Jones Foundation

The Bartolotta Restaurants

The Boerke Company

The Coronado Fund

The Cudahy Foundation

The Les Paul Foundation

The Milne Family 
Foundation

The Sommersberger Group

The Todd Wehr Foundation

U.S. Bank Foundation

United Performing Arts 
Fund

Von Briesen & Roper, s.c.

We Energies Foundation

William and Janice Godfrey 
Family Foundation Trust

Xylem

Thank you to everyone who
supports Discovery World! 
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